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[Ebizawa, Housel, Kanevsky, 1994 ]
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4 VAB Model

type model name distinctives

1 death short-term, perishing
____________________________________________________________________ S

2 no-pain long-term, existing
____________________ e

| I cost-accounting short-term, visible
____________________ I R

4 value-accounting long-term, invisible
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[Ebizawa, Housel, Kanevsky, 1994 ]
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