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KL 77 Y ARRTOHMEHLT A I EVNRETT O TS, H3E, AvFr— - EBH -
BELGEICHTEZLOTHS, FlZIE, T4 X=2—7F RACHIETA E X274 v %,
N =2ay TRFAVIHIET AL 2 I2RE—VE, SHIFICIREETL 1L, ETEE
LTH#ETH S,

(V=747 R) 1 Fa— S VEEIZETAA Yo — Mt HmX O Moriarty & Dun-
can, “Global Adevertising: Issues and Practices”, 2 Boddewyn, “Controlling Sex and De-
cency in Advertising Around the World", JA (Journal of Advertising), 3) Benedetto, Tamate &
Chandran, “Developing Creative Advertising Strategy for the Japanese Marketplace”, JAR (Jour-
nal of Advertising Research), (4) Nevett, "Diffrence Between American and British Television
Advertising : Explanations and Implication”, JA % @ tr.

[r—2x] [hE BOEREL—F T4 07 - T3ahr—variClTEr—2127 10
¥ (HBS) ED [HE[EMi%¢ (The British Airways), R.D.Buzzel, ].Quelch, C.ABartlett ¥, [Cases in
Advertising and Promotion Management — Fourth Edition—, pp. 80-102] 2% %,

1983 £ HERZEL, WEXH T —F &¥—F (SAATCHI & SAATCHI) |2, EE#MZEOT T~ F
RAA=TV T TR2EDPLLOOILELERBEL 20 TO/KE, © EEHZEOTI Y FEA4
A=V TUE—PTETVIEE (ca—2—209 oy ¥ VEBIERTE Y — v -ZhitHETL A
YIF—ER -, BETPOMBEERSEE ATV ATOREROY-Y), @ VYVRAR%R
=4y MCLIHGEERS W EnY v 228074 F2@#), @ LYVx—%%&F—4v b
L AZBBAA (BEA4% % 33 L 7 Great Britain Great Price $ 549 roundtrip and only $ 18 a day for a ho-
el DMERE NIz F— AR, 70—V = T4 07, FIIH—ECREIIBTL VO
VIEEOHINE - FIZEREA A -V @7 TN TE DD - % EZMH T b,

TEsA#4] (720 H - k- EE - BE - PER (o7 b - ¥ v x) - RIFWHHEI
BU3s [3—=7VA M OTVIRER, EE -0 7B [J=N4 A9 A ] OTVIA
HEMEL, ER S -7y MIX L TVIREO®E: (i) & BRI 255817

[7FAF] P UEI6E (Fo—rih - 7UE— ¥ 3 VEHE).

tyario: wIMEEICBAT A AR AR (21, WM, SAEerv iy, 7Ty
FRATVT, 4T, Val s IRYFr—, BREFRAYEH D, T4, BHICIZ
i, EFEEL Gaves—ny 7)), BEEHGRIZGINL, EF—nNy 7R
X, H5EEDHEHETHHORB A RTCTLHDICHEEED LV idho S OlRGEE%E FIH
T2ILTHL, ZOHNIRMOWTEME R I THOOREER LA LAV, HO
DHFEICMLTHHEET Y bu—L LW HICHVWS RS,
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B4 —ALZ [KFC in Japanl, [74 ¥x—+ 774 A« ~XA{)y 7 A (“Fisher - Price — Bene-
x') ] A B, .

[r—x] @ [AEY ¥ v F—- 7534 FFF> (W] 13, BERISEBLZBCAETZH
M O(RERe -7 5 v F oA AHR -, IHERMAE - B EE=EHFLO6F -, R L TR L OMK
— KEHLERE S EANETLOBE D -, KELRZ-ZRETORE) WL, HwT 2.

[4r—A] (=R [743x%—-FFLA-RANVy A&, TAVADT 4 v x—-T
T4 AR (Fz—A—d—votEH) B, NFRNVyr AZEICEEORSE GE) R - BEL
Tz, il ToRE By, R OREHLHEET<ED, ThEdbu— i
EDOWAMEME ) REPEH D, b TVE,

[##~— A1 : [Disneyland Abroad| 1&, ¥4 X=—DEBHHH~OBAILETEYa -} -
r—AThhb, HEWTBIZBATEIHRELTIA LY Y Y ARXTHARIZBAL, KEDEBS
WEzF 4 A==, LS DRT—7 2ERT LD, FHABERICLLZI—Ov /N (77
YA, FRESARLY) NOBAEEET S, T LTEAROERU LB 5 A - BN 2540
T5

(V=547 2] | F—<IZBETEH@WL @O Bleeke & Ernst, “The Way to Win in Corss
— Border Alliances” HBR (Harvard Business Review), (20 Cavusgil, Yaprak & Yeoh, “A decision
making framework for Global Sourcing”, IBR (International Business Review D), @ Tepstra &
Yu, “Piggybacking: A quick road Internationalization” IMR (International Marketing Review ®#%),
@ Verzaiu, “Trends and developments International Countertrade”, Business America % #%#r.

2) |
[582] (MET7-8iFH YR AFA4FRKRERFEMIBSICBITAVINATHS,

BE7 HoTNh- SRR [1r8—FaFh-w—517]
R ¢

T—2HM a—-RiE, EBw—4 74 YR TATALHEMERLILEANELTVS, HASL L UH
B =74 VB AZ7 L —AT— 2@ RERBEVIERV, ftoTC, BEQREANY—T T4 >~
YORE»LEET—r T4 YN REZERT AL 1205, I-ADEEHMIE, ¥—F7 T4
vIUBIUEEREICKE R RITTEREERRIIENEHT TS, £2°T, HHRBEOR
MRE BT LEHIIDWTHEET D, 4, BERI—ZA A7 —LEHEZBV T,
e A FA—RBEBREOHEPEMA B E LR LAY, HENSELSHTLLD, BRZWL
BEE~S—7 74 Y OMBeEZ LI ZTHETH 5,

¥RE: 75477 PAY&E—F— - TN F¥—2A
[ZFO—2 =454 57— EEARHEE - | Allyn & Bacon

J—F 1 v VAR AL LRLEERMT D

B Ly Fr—, F—RARYTA—, AFAF - 702 %ES, T, EETEEELAIE Y 22D
Mo,
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T=ATARAN v rar 0 7AFRBOBI A - A=l bSa—F - TUEryF—ardidpsb,
=2 LAR=b P72 AR LE—F @) BT A,
UH—F - 7027 F&LR—F 70722 FEBHAMIZBIIATEFMESATERAY FCET A

DTHbHo

ARl FA S, VH—F - TOV 2l b, F-RALE—PELZFIABNEICL S,
i A B 15% r—ALFE—h 20%
R AR 25% 77 ABN 15%
FFgE—ri— 25%

V—=F 4 ¥ TARET TR THL A

Ay da—.

IELLES B bPEY 2 2& 55— 2R

1718  1&5 Y=l s =T 4 TRV A b — -
T—=FHbAf b FO—2\ - =4 F 4 » T
Fa—ml - AT a il —rF4 VT FOo—F

1.725 8 A INF i —
ANT v —DBWEHITEE L CLBICY 2 588250 T
r—2 HEE 7 2 p.678

21 2 FO—NjL« EVRA - FANL—2 a3 Y OEREE MG
ERE S, T A AT - R A Y b, BAEEREAG
7 4 WA D “Japan they don't talk about”

28 6—7 Fo— L REEN
FEIBSEIE L (GATT, MIRIER EBHRS, 71 F ST LERLE)
HMFRORSEER (Buh, 5 85, &
T—A HEE—F -

2715 2718 () o

218 9 BHGBEEOTEZA Y FOER
=R A YFRT7PT &M% p.713
“Customizing Global Marketing”™ HBR

2722 3-4-5 FO—nRN-w—bFa VBB -7 T 4 2 7EIE
4 — A : Bival International p. 748

31 10-11 WHRsolgL~—r5F1 27 - U —FIZBTHL V12—
“Methodological consideration in Cross — Cultural Research” JIBS
=R ATy F-FOoiz 2 b p R

315 rh [ Ak R
3722 12—-13 A 0—s3 LR EGE
F—A Vb b Ay¥—Fari pb6YH
3720 14 71— 25 Al 45 e mE
r— A © Aurora Lotion
4.5 15 2N — 73 )L T 0
-y SIIBITF LAY
4 — A : FNAC
1712 16 FO—nN - FOE— 3 /W

FWU—ISI - D3 ar—ay- Tk

“Beware of customizing global marketing” HBR
419 17-18 W T oA LT -y Ty v R YA S}

Wil 7o A SRk, ru—L - w—rF4rro0ay bu—i
4726 F—="7T
5,73 ARG r— AT LR — DRI 5.
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KR8 TN IYSNA[PRNRCAR A 84—F2arlb-v=4hF12%]
A 33—

1718 EE~—r74 7 a—ABITL 98— T
= FAL T BTN
1725 £ 3 ) W B AT
V1 B3 i A A
1,728 Fu—F Fu0Txs b
DH—F - pEw 72
2.1 AF 4 TEHETAHY— Nk LTHVALS (Values and Life Style)

HEREOMEELHET A7 70—F (W) a—0) AR -3
a—EFATATA W)

278 EE~=—r 74 v 7B A8 AR
“Is Ted Levitt In Fact Right ? ”

2715 EBS A & B

3./ 22 EIRR & L Bk LY 2 — LR
LAFVALTANAICBYATVASEHERICHT AL 2—

3.71 i (HEM) BORL 7oE—v 3 v
SEBREICBIEE—NA - T+ —AOEH

378 TthAH

3715 I—aysi1992 FIVELrF—Lary-RA¥—}

HBHO TS » FiTh
Fo—s)b - w—4o v MBI AFEERBGICHT AEBEOREY

3722 BARKFER S — b
P E EENC BT BN E EEF v AL

3.729 fra—u st 1992 (Fay=zs )
LHEREDT—r 74 ¥ 7EHHE

4,5 B H T A RS

BN EIZLE237 2 FERBE: 72 EBRESREEORE
Modeling the Decision to Add New Products by Channel Intermediaries

4,712 4 — 2% — g
4715 ERWHEEA L EEF v 20
4,719 JH—=F « == IR

T AU A B L PN T SO Mg ECE
3—uy A PEEOMERE & RS

HA RO Mg XE
4,726 ‘Who says You can't crack Japanese market?

R O— X - =T 4 Y7 BEDPLERHEA
5.4 WA AR

T, ARV ¥ ¥F—N—FZBTEA v F—FLat NV X—FFAy T ARV AV}
DYIFINATHD, YIAIOFAFRKEOYINALHBLT, ¥ —n—FnFasrsa
Er—AagWlErN—F Tl MIEBTOERPEINLTVS,
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KFE9Y YT - ITNR
[A v ¥ —FYadrl w—=FFL 207 - 27542 4]
HY LV a3k (Schlegelmilch) #bz

I—AHW O RESH GO T A B AEERRERENEEDLIE, S5 r— AT
L, $tobtklict—9n - 7N E¥r7—2aryiEhzml 284+ L2HNE LT
o T, =Rz TAZEIcrY, BBy T X VMBI GO ELTED L
ThEYV—NETAY—TF 5.

FEAL  F2FA, AW—F, FILN, "TO—2NL - 2—4F 4 7B, MacGraw — Hill

HiBIES . r— A Ry = URHHT S,

B BEEEISF-EATED L, T, BENELIr—RX - 74 2H v ¥ 3 YIIBTLBINEARTX

Thb,
A 75 A 20%
yA4 R (FFAP, B 10%
WER (r— A0 35%
FW—"7FFal ¥ b LER—} 20%
Ho—F e Ful s hEEE 15%

2IRABN . BELGTHACENEr—AbEWE) —F 4 VAT AL v a—% 5 ATHWT S
Tl L TR S b WIZE, 77— AOEMAEEA —AANTRELI LD TOEE
i, 2R—UREOEEORMNERE DTS L5 D, BELLES, 77 A8NME L TOFMIZIK
MENBA, FFMICHDAEGTRERAOEELF % BETHL. 77 ABMICYT D 08I,
TRATFA v 2 AA*ERTLILE, X077 A5 id 5 10% BEOFEARC () $50idD
(Ful) Thah.

7 4 A R (Douglas, Kein and Peterson [ZHERENTWE 74 XL, 77 AORIERTLIZ L 4D
By, 4R, 1-2X—VHET, £0IETLFIL - Fa L 2A0FAMSETNL 0% HED
FAIC () HHWIED (W) THa, LE- Pl A LAr—-AzHETHH L, 5 Hi%I
LR—baRtd bl b,

FEXARBRE R r — AT, T YENLRBIIIE AL, FATHIEY TV A=Y
TR —UFE, Thilitir 2o, BELRNTL2ILE2EDL, 0B RIEOFHEEIC
(M) & AH\E D (W) DFH.

YSA-TAT el b 2FAAN=ORDPHNE -6 NOF—LEFEL, SHEHSEACET L EBE
V=T VBT E TS, CoFada s bR, TAYFA v P ABIIRAELTH S, T2
Sy MERIE, I ACHEDTIATACN—SHTRET L, i 7N — THA,

I—A A7 Va—:

09.°02 {KH —Fq4 ¥ 7 A

0904 Ay ¥—Fiatl-v—F5F4r5kr—R: 232Uy F

“Marketing decision making and Case analysis”
09709 ZoO—iXN =474 THE H1&2 =
r— A “Ingvar kamprad and IKEA™
AT =FrDBBTLZEREROKBEBRGSH IKEAFIZIFY A, £ 507, 7ANHBIUHA—
oy 2R UZHE T B,
09711 k. ek A
ya—N - v =7 v TR
Mol & BEfl & o By
ik 5 [ R AR 0 Pl & AN
03,725 #—RA-AF¥FT1—|l
00,730 ikt R
r— A "AB Bacho Tools"
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10702  Thiskari $3E
4or— A “Dowbrands Ziploc™

10707  Th¥E A #6
4r— R “Lestra Design”

10709 % RiE W7
HHBAET IV

10,714 isE AT
4 — A “Mary Kay Cosmetics”

10716 3 ukag FEoE
r—A “Autmobel (a)”

10721 B Skng H10FE
r—A “SWATCH"

10723 1id% g §10 %

r— A “Interactive Computer Systems”

10728 i kg
r—Z “Pharma Swede Gastrup”

10,730 it i B9
r— A “Levi— Strauss Japan”

11704 LR—FEHE:. r—2A-A85741—

1106 r—A - A¥F7 4 —

11711 I3a=4—3a vk #10#®
r — 2 “Colgate Palmolive : Cleopatra” '

1113 i éfalk H5&BE
Fa—Ii N w=bF 4 v TERBEDVER

11718 ETWgeE~w—47 71 » 7iREEOTER D=7 F7 v 745
r— A “Lenor Refill”

11720 HMkikns &k e o) > o 14 7

11725 FEfFEarybre—NIllTs4 v a— %15 &

r—2 "Nestle International”
11727 FH (FU¥ 75— a ¥4l
12702 #EZEA SV TF—Ya»
12704 EHEIZEBTYVEyT—ar
12700 #HlcEa N Er7—2ar
12711 2—2AE#H . Zoa—AhbLFAEZE 516 7

[0 -Tadzrb] BEOEDFO—DIZ[IFRA-TRVs ] BdHb. EELC

VIR ITAFREREBTEBLIY SR - T 027 M 2dbiTd,

O 772-Fuy=y b1 RHKE, THRIZEINTLHES, FHOZEREMOZZ ) —
ZyTETI. TR, AERE, FRAER—F Y FENIH)—, £ FeHhE, 75
WEAFYT, TL=2T7 LI ADOWTRLPEBEY, W{OPOEFEEZMALTRAZ ) —=>
I 5, TNOLEEICEMANER K KREE A, BERNER B oo iony
HERFORERE, R Y AT LA, BERLEE, BENE &8L—F F1v7L—va»), BHBWER
(BnRE, Wi, Tk, HBEBHE, YVFv— -  LEANER Pk, 80, 53 &%
Wi, BEAHE, S=&, KEHSEOEW), v—47 v PERN GEAR, M. BA R, HF 3
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MSeE ORI AEYE, BOMEHC BT ARYE, S@AL, MEORRC AT 2, OH, NERE, BAY
X, G, AR 2.

@ 29A-70P7  NH2:HLMBEREE WM EN ) —, Frarunkr, 73VN,
AFva, 0T, FAVNT, H-FRl) RED, HEFAHEICETEEREFREY
be

B 79R-7ulz7 M43 2E @, vAvinrHy—) THIEEATWS 28 ot
ik #HO R BT, BRSBTS EBBM AL L TO AN (1, AME, S a9
a2,

@ rFA-7u0Pxs bEAHLEN B, BHBIOREA-Y) BRY B, ALF ¥ —
B, HA) PRA—YOBEIZGZ D08+ 5T 5,

Te74##] et (RHISE 7 %4 A A&M K~ —4 F 4 ¥ 7380 HPMER LAZFER~— 7
TA YT T LY T A EME (Inventory of International Marketing Video Tapes and Films), ]z £
HESX > 9w F—7F4F - FF- - r— 2A04iBh## £ LT, VIR “The Colonel goes to Ja-
pan” BT EVRH D,

(8] "HEHBE~—7 T« 7 2RI AL D A TENIEM R Y T4 (Teaching Tools, In-
ternational marketing video tapes and flim catalog) 23K 2w, VA V7 HHMERFOL VLY ().
E. Olsen,) I&, #HMZEFR L (JE. Olsen, “Creating the interest in the Japanese market in International
Marketing Courses”, in Great Idea for Teaching Marketing) DA 0C, HEY -7 714 ¥ V2 HZ 5
B2, HARIBICBITL PRGOr — AL LTEDHIFTWD,

LT, PREOY—4 74 »¥H) EL Wik LKHE,

fitfi 4% (GRS ECR S i 2 T LS T o),

WFEF v A (l=e— Y P2k B/ - REE S FIT VSRl oT),

B (HBEVBIEME Y 37 Tl hoTwa0L b s T, BERATHLILET
E—n Lo,

I (BT ARG h-2EE, ZdlF, TAVHLEHRIIBIZHEDEN

AHLLHER L Ty b

TOH, HRBTHTHDLARELELT, 24Ky, %99 F—- 754 F-FF,
Vaw s IV I AF—, U—F A -V T IITT—DOBERFHSL, FEC, vy —F
Yath o Rw=F T4 Y TOMBSREAT VA, O, ¥—Fr 74 Y F2HRBI)ATOE
L7-#kt 2 LC  Hair, Joseph., JR, Charles W. Lamb, and Carl McDaniel (1992), “Great Ideas
For Teaching Marketing, " Cincinnati: Southern Publishing Co., Chapter 9, pp. 192—206 % &
FTwb,
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REMBRE] EFHEEMIRENTFALELT, A =5 [EE~—-F71>7], %

72, REBREHTFFAMNI, MyEoLy—X [Fu—NL =554 7 - 2HFI AL b
MRS ~ | BXUARY— [Fu—-2—4rF 4 Y TERE] 2HTF5, $72, +—2

74

¥ %z LEIZ BT 2BEERE] o7 %2 ML, &E, UV FA LHNFOER, Rk

B, == 7407, 77A4AF A, HEBBIUEBICMELr—AH, Ayy—= [Fuo—
Nl == 7 1 »VER] 1CRBNOr —ZABEZ I ER TS,

RMEIO F5—F2aFN - T=FF12T-TFXb

10.

Philip R. Cateora (22105 FA%), “International Marketing”, IRWIN Zz#B4: 1]
M.R.Czinkota (¥ a—3% % > k%), LARonkainen (¥a—3 %% »K%¥)
“International Marketing”, Dryden ##i4: it
Vern Tepstra (3 ¥4 » K%), Ravi Sarathy (/ — A4 —A ¥ ¥ Ki)
“International Marketing”, Dreyden ERA(miT
TWMeloan (A7) 7+ V=7K%), JLGraham (AU 7+ =T KFET =14 V8),
“International and Global Marketing — Concepts and Cases—", IRWIN
B.Toyne, " Global Marketihg Management — A Strategic Perspective —", Allyn & Bacon
Jeannet Hennessey (IMD}, Hubert D.Hennessey (27 »K%%), “Global Marketing Strategies”,
Houghton Mifflin AS:BEA )T
Kamran Kashani (IMD), “Managing Global Marketing — Cases and Text—", PWS—KENT K#BRAERIT
T —APdl
W.] Keegan (~—AK%), “Global Marketing Management” Prentice — Hall
M.Kotabe (7 ¥ 7 K%), Helsen (F#FFEHMASF), “Global Marketing Management”, John Wiley
& Sons
J.EAustin (HBS) &T.0.Kohn (KX k »X%£), “Strategic Management in Developing Countries — Case
studies—", The Free Press




134
B

X R

530 %5 1 5 (2003.6)

2002F TP 7O7 7 4

International Teachers Programme
Module 1— January 2002 Timetable

P. Morrison P. Morrison

Coaching Coaching
Time Date
Thu 3 Jan Frid4 Jan SatdJan | Sun6Jan | Mon7 Jan | Tue8Jan | Wed 9 Jan | Thu 10 Jan | Fri 11 Jan
9.00- 10,30, Arrival |Registration [Intro. To Prof| Teaching [Active Multicultural | Giving and | Making | E-Learning
at (MBS} [Devel. Project|] Executives |- Learning | Teaching | Receiving Boring
Chancellors |Introduction KG Andre Mel AT, KG Feedback Topics
Silberman Interesting
Break KG, AN, AT Van- Tom Pugel/| Tony Hope
dermerwe Jan Shubert
11.00-12. 30 as above P.D.P as above as above as above |( Stern/Harq as above Review
Preparation vard) Session
as above
Lunch Lunch Lunch Lunch Lunch Lunch Lunch Lunch Lunch
MBS South | MBS South | MBS South | MBS South | MBS South | MBS South | MBS South | MBS South
14. 00-15. 30 Creativity in|Case Teaching| Social  |Active Theories of [Teaching as aTeaching Departure
Manage-  J. B. Kassar{ Event Learning |Teaching and[Performing Large
ment jian Manchester| (cont.) Learning Groups
Teaching {IMD) Tour R.Warner/ | ADamodaran
Break and in M.Ed. |B. Tomkinson| (Stern)
Learning John Burgoyne| (UMIST)
16.00-17. 30 ‘T. Rickards | as above as above |(Lancaster) RNCM Con, as above
(MBS) Hall
(available
14. 30— 18. 00O}
Dinner Welcome Director’s | (Dinner) |Indian Cuisine| (Dinner) | (Dinner) (Dinner) Closing
Dinner Reception With Dinner
(Christies) ITPalumni
19. 30-22. 00 (Exec. Lounge) Theatre (MBS)
Evening
03.10. 01
Module 2 — July 2002 Timetable at 14. 05. 02 Philippa Morrison : Personal Coaching
Time Date
B ~Mon 1 July l Tue2July | Wed3July | Thu4 July Fri 5 July Sat 6 July Sun 7 July | Mon 8 July
IBM IBM MBS
9.00-10. 30 | Arrive MBS | Farnborough | Farnborough Actlve Professional | Professional | Writing and Review
c-learning c-learning | Learning 2 |Development | Development| Teaching Session
{ IBM staff IBM staff Mel Projects : Projects : Mini-cases
Break Silberman |Presentations|Presentations Pierre
Dussauge
11.00-12. 30 as above as above as above as above as above (HEC) Review
Session
Lunch Lunch Lunch Lunch Lunch Lunch Lunch Lunch Lunch
12. 00 — 13. 00| Farnborough | Farnborough | MBS South | MBS South | MBS South | MBS South | MBS South
14. 00-15. 30 | Coach departs | elearning Depart Aclive Parallel Workshop | Teaching as a | Departure
MBS at 13.00 | IBM staff |Farnborough| Learning 2 | workshops | Chris Kelly | performing
for IBM Visit to {cont. and teaching (NYU! Art2
Break Warbrook Stratford-upon video feedback R. Warner/
.If travelling -Avon (MBS} R. Tomkinson
16, 00-17. 30 ::ﬂﬁge f,];i ?Islﬂgf) as above as above as above asabove | (UMIST) | |
i as above
Dinner Opening |  Dinner (Dinner) (Dinner) (Dinner) | Final Dinner
Dinner Christies
! Arrive Theatre ViSit| speaker :
, Manchester Prof. Gay
Haskins
(LBS)
14.05.02

#h

TrF N — PURA - A7 — L Morrison $244
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1) 9% (7% ¥ A HEC, IAE d’Aix-en-Provence, INSEAD, A4 Z IMD, A ¥) 20 Fr - ¥VARA A
T—=l, RUyFLAY—EVFRRA A7 — ), TAVh=Z2—-3—7KEStem EI AR - A7 — b,
A%)7SDAXYyI—=-EIRA+RA¥—N, AL—FrAbv2dNVL - AZ—V-F7 -1/
Iy PR ICEDITPIREESIW TS, B, EEMMTHALISBMIEIO Y FY - EVRR A7 —
VARICERBESh TV,

2) MEEREEFIERARELLZFOSTA I TA) B2 EEREEZERNRELATOT T A
2, @ FPMITh-F4=FrT 23iF— B, A FATFK$), @ F4-F¥7- &3
F— (B, H—AF— . AT rKE) HHDH. FEIZ 1996 FED S 1997 FL X TFA THFREFEVF A - A
Z—IHEL, BHOWS 0B ECHE L. 20%5, BEBBICFZ NI TV - T4 —F ¥
% -+ 3+ — (Doctorial Teaching Seminar) "% %, MBI TIAF*F A+ Va7 O—-7>
(Joesph Loman), “vA¥—VU ¥ ¥ +F4—F 7+ F2=v %7 (Mastering the techniques of teach-
ing)” BXUHTT*A b Readings, BT T 74 ¥R (Davis), “V—WR 7+ T4 —=F7
(Tools for Teaching)” B L UH 7+ ¥% A b Readings M L Twb, T/, HLFRFPEIE RV
K%, #iz1f Carnegie Mellon D&, HHEERBIFIAE LT, ROMOF 1 —F 7 - £3IF+—%H
BL, =—ZZBA TS, :

3) BBHI40F@EEE Y b, 7YTRENEF, BET7F MRSOBEREBEL, [ABERFR] ©
BV ICHEAY o, COWMBOL [EREFLHRBE] GEEEA) iV L7z, BRI HEE 30 &
Mo3 5 15 BHEZRIBT A Ly, MHBAFER] 2ESICHERNY - @A, MEBICESEE
Y¥—it, TRAVAOH Y F— "= FEEFVELTI969F (B4 ) BELEHICR LS,

4) ¥HR-HuFAFREOTOY T A, GEENERRKFOFRER (T2 AEE | AFBNL
Twb, 2, HF¥ - ITAF v« F ) FRKFEDY) — 2 ¥ —R (Leendars) #IZDFETIE, FKF
Dl IF—~OARASMEIZBEEAN (quite few) EDT &,

8) [A¥F—FYadh - w—4F4y 7| @BATAIA—F H3I— (BRI - AT 14FRE
W, B A REHR) PO TRrSAREREN TV S WA,



